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Diwali Delights

DESIGNING UNFORGETTABLE SHOPPING JOURNEYS
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The Festive Opportunity

Diwali isn't just another date on a calendar; it's a deeply cherished season signifing the
triumph of light over darkness, good over evil, and new beginnings. It's an explosion of joy,
hope, and vibrant emotions that reverberate through every Indian home.

From the early morning excitement of
getting the house spic and span to
bonding over boxes of scrumptious
mithai and gifts with friends and
family, this unique energy drives
consumers to celebrate, connect, and
explore new possibilities. For brands,
this period is a golden window — a
chance to deeply engage with
customers who are primed for
discovery and eager to spend.
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The Need for Novelty

Each festive season is a
battlefield of brands brimming
with promotions and visual noise,
and Diwali is  no different.

Sticking to old ideas means
gettinglost in the  crowd.

To truly captivate and be
remembered, your brand needs
fresh, impactful retail ideas that
stand out, spark curiosity, and
convert festive cheer into tangible
results.

What You Can Expect
to Find Here

® Interactive and cost-effective
- concepts.

9 High-impact visual
merchandising techniques.

§ Practical, store-level execution
. plans that genuinely work.
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Mirror Mirror

Today's high-end gadgets are more than just tech — they're personal style
statements and symbols of status. This Diwali, elevate how they're sold.

The Concept

e Bring mirrors into premium gadget zones to create a Diwali-ready “try-on” moment.

e As customers interact with a device, they see themselves dressed up, lit up, and ready
to upgrade.

Execution

¢ Strategic Placement: Ideal locations include dedicated premium product zones, near
interactive demo tables, or at the end of key product aisles where customers might
pause.

e Mirror Types: Consider full-length, modern wall-mounted, or even illuminated mirrors
to enhance the premium feel.

Why It Works

¢ Personal Connection: Customers
instantly  visualise themselves
owning the gadget, making it
aspirational.

e Confidence Boost: Seeing the
device with their own reflection
builds purchase confidence and
reduces hesitation.

e Aspiration Driven: Taps directly
into the emotional desire for style,
status, and the perfect festive
look.
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Image Reel

Idea 2

Shared joy and cherished memories are a huge part of Diwali, often captured
and shared digitally. What if your brand could bring these personal

celebrations directly into your stores?

The Concept

Upload Hub: Customers upload
festive photos to a dedicated landing
page via QR codes in-store.

Live Gallery: In-store laptops and
digital displays showcase these
curated customer images.

Community Loop: Transforms
shoppers into co-creators, fostering
a unique brand bond.

Execution

Customers scan QR codes in your
store and upload their festive
pictures to a special landing page.

Your in-store digital screens then
display these images, turning your
store into a vibrant, shared
celebration space.

BE PART OF THE
CELEBRATION
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Channelplay Idea 2

Image Reel

Why It Works

e This creates unparalleled
emotional engagement.

e Customers see their own
moments celebrated, fostering
deep community within your
store.

e |t offers a unique, highly
personalised experience, building
loyalty by authentically
associating your brand with their
festive happiness.
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Gift Wrapping and Packing

Gifting is central to celebration, yet the act of wrapping can often feel like a
chore. What if your brand could turn this final step into an unforgettable,
premium experience?

The Concept

Why It Connects with Customers

e This idea

Premium Stations: Offer dedicated,
beautifully designed gift-wrapping
stations in-store.

Customisable Options: Provide a
range of premium, brand-aligned,
Diwali-themed wrapping papers,
ribbons, and personalised tags.

Experiential Service: Professional
staff offer expert wrapping, adding a
touch of theatre and luxury.

unparalleled convenience
and delight.

Execution
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creates e It offers a unique, luxurious
experience, building loyalty
by associating your brand
with  thoughtfulness
premium presentation.

Customers select their gift, then
choose from exclusive festive
wrapping options at a dedicated
station.

Skilled staff meticulously wrap the
gifts, enhancing the unboxing
experience.

This transforms a functional service
into a memorable, value-added
moment.

e Customers value a polished,
ready-to-gift item, saving
them time and effort.
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Mystery Box

Idea 4

Come Diwali, every home shuffles a deck. The game is on, the stakes are
friendly, and the thrill? It's all in the reveal"What if your in-store experience
could feel the same?”

The Concept

Interactive Surprise: Introduce a
physical "Mystery Box" or "Box of
Delights” in your store.

Varied Rewards: Customers get to
pick one item, ranging from
valuable free accessories (like
edrbuds or phone cqses) to small,
charming Diwali-themed tokens
(such as a diya or a branded
keychain).

Strategic Placement: Position the
box prominently near checkout or a
high-traffic display to maximise
engagement.

Execution

Customers who complete a
qualifying purchase (e.g, above a
specific value or within a certain
product category) are invited to
participate.

A sales associate builds anticipation
before the customer reaches in to
pick their surprise, adding a fun,
gamified element to the shopping
experience.

Why It Connects with
Customers

e This idea creates unparalleled excitement

and gratification.

Customers love the thrill of the unknown
and the instant delight of receiving an
unexpected bonus.

It enhances the perceived value of their
purchase, creates a unique and
memorable interaction with your brand,
and perfectly aligns with the generous spirit

of festive celebrations.
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Spin the Wheel

Most Diwali celebrations are filled
with games, with the chance of
winning adding an extra layer of
excitement to any experience.

The Concept

e Interactive Game: Introduce a
physical "Spin the Wheel" attraction in
your store.

e Varied Rewards: Offers can range
from a percentage off their current
purchase (e.g, "0% off your
purchase”) to specific free
accessories or other special Diwali
perks.

Idea 5

What if your brand could bring this
playful, rewarding element directly
into your stores, incentivising
purchases in a fun, interactive way?

¢ Instant Incentives: Customers get a

chance to spin the wheel and are
instantly rewarded with an offer to
encourage d purchase.

Strategic Placement: Position the wheel
prominently near popular product zones
or the checkout area to maximise
visibility and engagement.

CELEBRATE WITH!
INSTANT REWARDS

SHOOP
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4 Channelplay Idea 5

Spin the Wheel

Execution ( &
MAKE A PURCHASE, *

e Customers who meet a specific condition : SPIN THE WHEEL!
(eg, making a qualifying purchase, T — .
signing up for loyalty, or simply visiting a R T
specific product display) are invited to
spin the wheel.

e A sales associate can build anticipation,
explaining the potential rewards before
the customer spins, adding a gamified
and exciting element to their shopping
journey.

Why It Connects with Customers

® Customers love the interactive surprise
and instant gratification this offers.

® |t deepens brand engagement, making
the purchase feel more rewarding and
aligning seamlessly with the joyful
atmosphere.
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Occasion-Based Uniforms

Uniforms  dont  just During this season, when What if your sales team
identify staff;, they are a emotions run high and could embody the very
living extension of your customers seek spirit of Diwali, making
brand's image  and immersive experiences, your store feel truly
values. standard uniforms might alive?

miss an opportunity to
truly connect.

The Concept

e Diwali-Themed Attire
for Sales Teams: Dress
your sales team in

specidal, Diwali-based
uniforms or
accessories.

e Immersive Experience:
This goes beyond
simple branding; it's
about making your staff
part of the celebration
itself.

e Direct Emotional
Connection: Allows the
sales team to visually
and emotionally align
with  the customer's
celebratory mood.
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Idea 6

Occasion-Based Uniforms

Execution

Before Diwali, provide sales teams with
thoughtfully designed attire — perhaps
traditional Indian-style clothes, or
themed accessories (like scarves, ties,
or subtle pins) that complement the
brand's primary uniform.

Ensure the attire is comfortable,
professional, and consistent across all
stores.

This transforms staff into living
elements of your festive branding.

Why It Connects with
Customers

e This idea creates an immediate, warm,

and highly immersive atmosphere.

Customers feel a stronger sense of
connection and shared joy when the
sales team is visibly participating in
the celebration.

It differentiates your brand by offering
a unique, personal touch, making the

shopping experience more
memorable and reinforcing your
brand's understanding and

appreciation for cultural moments.

1



4 Channelplay Idea 7

Floor Stickers

During the Diwali season, stores can feel overwhelming, yet customers are
eager to explore and discover.

What if your brand could transform the very floor beneath their feet into an
interactive guide and a source of delight, subtly directing their journey while
amplifying cheer?

The Concept

¢ Interactive Navigation: Utilise
branded, festive floor stickers to
create a visual "path” for customers.

e Highlight & Direct: Lead shoppers to
specific Diwali displays, new product
launches, or high-value promotions.

e Themed Storytelling: Design stickers
to align with your Diwali campaign's
theme, adding a playful or
aspirational element to the journey.

8 16/52 into
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Floor Stickers

Execution Why It Connects with

e Strategically place durable, anti-slip Customers
floor stickers from the store entrance,

e This idea creates a novel and engagin
high-traffic aisles, or central displays. 9aging

in-store experience.

® These could be themed footprints,
arrows, or small, eye-catching visuals
that subtly incorporate product benefits
or offers.

e Customers enjoy the subtle gamification
of following a path, which reduces
decision fatigue and helps them
discover products effortlessly, especially
in crowded environments.

® They guide customers directly to key

zones or even towards checkout,
ensuring they dont miss crucial
elements.

e |t draws attention to key offers and
unique products, leading to increased
foot traffic to specific areas, longer dwell
times, and memorable interactions that
enhance perceived value and directly
influence purchase decisions.
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Channelplay Idea 8

Things to Remember Before
Executing These Ideas

Transforming your retail spaces for the Diwali season requires more than just
good ideas; it demands strategic execution and consistent oversight. Here are
key considerations to ensure your visual merchandising truly shines:

® Cohesion Is Key: Ensure all elements —
digital, in-store, and exterior — work
together to tell a unified brand story and
theme. Inconsistency creates confusion.

® Customer Journey Focus: Design every
touchpoint with the customer's path in
mind, from attraction to discovery to
purchase. Remove friction and guide
their experience.

* Availability & Visibility Alignment: What
you promote must be readily available
and easily found in-store. Mismatches
lead to disappointment and lost sales.

® Empower Your Team: Even the most
brilliant displays need trained, engaged
sales staff to maximise conversion.
Invest in their ability to connect and
persuade.

RANT "'/‘j. ‘;_;.L__“‘.i l .

® Measure & Adapt: Track what works and
what doesnt. Retail is dynamic,
especially during festivals; be ready to
refine your approach.
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Want More Detailed Plans?
Contact Us!

These creative ideas, when executed with precision and purpose, can
dramatically elevate your Diwali sales. But we know that turning great
concepts into flawless in-store reality requires more than just a guide - it
demands tailored strategies, meticulous planning, and expert execution.

If you're ready to move beyond inspiration and craft a comprehensive visual merchandising
plan that truly stands out for this year’s Diwali campaign, we're here to help.

Ready to design a detailed strategy that brings your brand's vision to life and drives
unparalleled results? Contact us at https://www.channelplay.in/contact-us today!
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Channelplay

800, Phase V, Udyog Vihar, Sector 19, Gurugram, Haryana 122016

https:/ /[www.channelplay.in/contact-us
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